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Agenda 

• How visual storytelling influences the mind
• Science communication and the image of the scientist in the public
• Storytelling on Social Media
• Visual storytelling exercise (5 Shot technique)

Agenda
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Agenda because if it‘s not a story, not many will care

Why care about Visual Storytelling?
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Agenda because we‘re wired in that way

Why is Visual Storytelling so powerful?

• Our brains actually process pictures 60,000 faster than text.
• 50% of our brain is involved in visual processing
• 70% of all our sensory receptors are in our eyes
• We understand a visual scene in less than 0.01 seconds

copyrig
ht by Q

IAGEN GmbH



Agenda because we‘re wired in that way

Why is Visual Storytelling so powerful?
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According to one study of 
1,500 television viewers, the 
more that people watch 
television, the more they think 
scientists are odd and peculiar

(Gerbner and Linson 2015)
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Mr. Spock Data Seven of Nine

o Vulcan
o No emotions
o No expression of feelings
o Rational mode of operation

o Android
o No emotions
o No expression of feelings
o Rational mode of operation
o Wants to be human

o Cyborg
o Half-machine
o Superior

Science officers from Star Trek

Influencing the image of the scientist in the public
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Doc Emmet Brown Frankenstein

o Scatter-brained Scientist
o No clear communication

Back to the Future

Science communication & public expectation

Influencing the image of the scientist in the public
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Visual Storytelling on Social Media

Storytelling

Audience

Format

Imagery

Message
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Storytelling on Social Media - it’s not ALL about the image…
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Visual Storytelling on Social Media
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How many lab technicians 
are in love on Facebook?

Visual Storytelling on Social Media – the power of segmentation
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Visual Storytelling on Social Media – the power of segmentation
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7.700 People

Visual Storytelling on Social Media – the power of segmentation
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The challenge of storytelling for a scientific audience

 Storytelling often has a bad reputation within science

 Stories are manipulative

 Data is the only way to communicate

 Scientists are suspicious
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Visual Storytelling on Social Media
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Visual Storytelling on Social Media
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Sources for CC pictures (Create Commons Lizenz)

http://www.gratisography.com
http://littlevisuals.co
https://unsplash.com
https://picjumbo.com

Image sources
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Visual Storytelling on Social Media

Storytelling

Audience

Format

Imagery

Message
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Same visual, but different
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Let others do the storytelling

81 entries
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Creativity & Ideation

Example: Fast Select Launch Campaign
Goal: Awareness

1. Define one USP

2. Create a story on 
meta level
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Where can one 
step take you? 
Take the step that matters. 
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Only one small step for you, one giant 
leap for RNA removal.

ReThink RNAseq. copyrig
ht by Q
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Visual Storytelling Exercise
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The 5 shot technique

• Use different shots to depict an activity
• Change of perspective (wide, medium, close up shots)
• Construct a visual narrative with little segments

copyrig
ht by Q

IAGEN GmbH



The 5 shot technique

1. Close-up of the hands (the mystery has to do only with what is on the page…)
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The 5 shot technique

2. Close-up of the face to introduce the person
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The 5 shot technique

3. Medium shot to show the context: what is going on and where.
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The 5 shot technique

4. Over the shoulder shot (to show what is being looked at)

copyrig
ht by Q

IAGEN GmbH



The 5 shot technique

5. The unusual shot (from the “bird perspective”, the photo is taken from a tree)
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The 5 shot technique

Email to dennis.fink@qiagen.com
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The 5 shot technique
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Group 1
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Group 2
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Group 3
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Group 4
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Group 5
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